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Purpose 

• The Women in Muslim Countries Project is a collective 

effort to understand the status of rights (in practice and 

beliefs), attitudes, and behaviors of Muslim women 

around the world. 

• Survey research has a role to play in providing Muslim 

women with a public voice where custom and culture 

do not permit them their own.   

• Public opinion data can be used to inform and shape 

empowerment policies from the perspective of each 

population.  
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Introduction 

• The Women in Muslim Countries Project 
(WIMC) is fully-sponsored by D3 Systems, Inc. 

• 2007-2014 Face-to-face and CATI quantitative 
survey data across 25 countries 

• Muslim-majority countries with urban, rural, 
and nationally representative samples 

• Topics include: access to healthcare, 
reproductive rights, economy, society, political 
participation, and education 
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Data:  WIMC Coverage 
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Data:  Availability by Year and Country 
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Research Design 

6 



Fieldwork and Quality Assurance 

7 



Afghanistan Case Study: Sampling 

Methodology 
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Afghanistan Case Study: Support for 

Independence  
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Selected Results: Gender Equality 
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Selected Results:  Taliban and Women’s 

Rights  
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Conclusions 
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Core Services 

For over 25 years, D3 has provided 

cutting-edge, full-service research 

results to its global clientele.  

 

Today, D3 has worked in over 120 

countries providing quantitative and 

qualitative research services in its core 

service areas. The Middle East, the 

European Union, Russia and the former 

Soviet Union, Latin/South America and 

Asia are areas of company focus. 
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